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Q: What’s your favourite 
season? 

A: Awards! 



Great British Entrepreneur Awards Purpose Entrepreneur Shortlist 
2023 

FSB Community Award Winner South East of England 2023

Top 15 Entrepreneurs to Watch in the South East 2023

Great British Entrepreneur Awards Start Up South East Finalist 
2022

FSB Start Up of the Year Finalist 2022

National Start Up Awards Start Up of the Year, Marketing and PR 
Southeast Finalist 2022/3

Best Businesswoman Award Silver Winner 2022: Marketing and 
PR, Technology/STEM, Best New Business 

BizBubble Top100 Business Winner 2022, 2023

Top 12 Female Entrepreneurs to Watch in the Southeast 2022

Small Business Britain #SmallBiz100 Winner 2021

f:entrepreneur #ialso100 Winner 2021

HELLO, I AM KATHY  
Dorking BID Manager 
Founder of DigiKind 

Co-Founder of Amplia Group



FIRST OF ALL,  
WHY SHOULD YOU EVEN APPLY FOR AWARDS?



- Even if you don’t win, there is scientific proof that the period of self-reflection is actually 
good for you. Depending on the personality, it can help you evaluate your business and 
identify how you can improve.  

- It can create a culture of striving for excellence. It boosts customer and employee 
confidence and pride. 

- Publicity. It is great for marketing and increases brand awareness not only for you, but 
for your colleagues and the town. 

- Awards can increase inward investment, not only for your business, but also for 
Dorking. 

- The networking and relationships you build are invaluable. 

- You learn, a lot.

I ALWAYS BEGIN WITH THE ‘WHY’? 

https://www.science.org/content/article/benefits-awards-even-if-you-don-t-win



- It can be expensive, depending on the award. So choose wisely. Some awards are free 
to enter and then you are charged to attend the awards ceremony.  

- It is time consuming. Which is why I document everything and re-use my content.  

- Inclusion/Lack of diversity. Sometimes it feels like you’re always shortlisted and you 
never win. Or perhaps you never even get shortlisted. 

IT’S NOT ALWAYS A POSITIVE EXPERIENCE



SHOULD YOU APPLY FOR AWARDS?



100%
YOU ARE AWESOME!



1. Plan ahead, apply on time. 

2. Save everything in a Google Doc (or similar) 

3. Repurpose your content, but don’t just copy and paste. Customise for the award. 

4. Read everything and proofread, proofread, proofread. 

5. Be authentic and honest. 

6. Tell a story. Everyone loves a story. 

7. Really read the criteria, questions and succinctly answer them.  

8. Be clear and stay within the word count. 

9. Get that brand platform together. It is like your North Star. 

10. If you are shortlisted, promote! If you win, promote. No matter what, you a winner, 
baby!

HERE ARE MY 10 TIPS



WHAT MAKES A GREAT AWARD ENTRY?



1. Know what you are applying for, read the criteria carefully, and know when the award  
closes. 

2. Storytelling works. People love a story. 

3. Be clear, concise and direct. 

4. Be unique. Be vulnerable. Talk about your failures as much as your success. Just be 
YOU. 

5. Proofread and ask someone you trust to edit your work.

THERE ARE FIVE BASIC ELEMENTS TO A WINNING AWARD ENTRY



TRICKS OF THE TRADE



- Now read it again. 

- Make a list of how you meet the criteria. 

- Note the character limit!  

- Are there any people in your business, customers, or community who can help you 
with your application?  

- Provide testimonials 

- Graphics 

- Photos 

- Copy or text  

- Write all of your ideas down in a Google doc or another format. Remember you are 
telling your story in a neat and tidy way. 

READ THE AWARD APPLICATION THOROUGHLY



- Tell us about your business. 

- What does your business do? 

- What problem does it solve? 

- How did your business get started? 

- Give us your elevator pitch.

THE BASIC AWARD QUESTIONS 



THIS CALLS FOR A BRAND PLATFORM!



- It’s your elevator pitch! If you’ve got purpose, passion and 
product/service, you’re quids in.  

- Who you are 

- What you do 

- Why you do it 

- Save your responses in your Google Drive. It will be the basis 
for your Talking Points for when you do press rounds, when 
you need a boiler plate for your website or press releases, or 
to help people understand your business. 

- Back everything up with qualitative and quantitative results:  

- 5 Stars on Trip Advisor 5 years in a Row. 

- Another happy customer review: Share the review. 

- Boosted footfall by 315% post pandemic; currently at +16% 

A BRAND PLATFORM ANSWERS ALL OF THESE QUESTIONS 

Top Tip: 

Write this in 200 words 

Write this in 500 words 

Write this in 1000 words



- Many, many awards ask for videos or 
supplementary information to support your 
application.  

- The quality of your video doesn’t have to be 
amazing, but it does need to be authentic 
and it should showcase your personality 
and creativity! 

- Do you have a YouTube channel, Vimeo or 
other social media sorted out yet? The 
SmallBiz100 accept Vimeo, YouTube, 
Instagram, Facebook, Dropbox or similar. If 
you aren’t using social media yet, start! It 
only takes a few minutes and you’re 
opening the door to more connections with 
you customers.

VISUALS, PHOTOS, 
VIDEOS - OH MY!

https://vimeo.com/
https://www.youtube.com/
https://www.instagram.com/
https://facebook.com/
https://www.dropbox.com/


- What is your business? 

- Why do you want to be part of the Small Biz 
100? 

- What ideas do you have to make the most of 
Small Business Saturday this year?  

- Tell us the story about your business e.g. How 
did you start?, What are your future plans? 
How do you currently promote your business? 

- What does your small business do to support 
other small businesses & your local 
community? 

- Tell us about how your business is committed 
to sustainability? 

SMALLBIZ100 CAMPAIGN



GIVING BACK TO THE SMALL BUSINESS COMMUNITY



Think about the customer journey and how you are building 
relationships with them. 

We advocate for an omni-channel approach, where we are 
building brand ambassadors out of our customers. 

So think about: 

- In-person 

- Social channels  

- Website, Blogs 

- LoyalFree App 

- Print 

- Workshops 

- Networking  

- Press, media 

How are you being creative in meeting your customer’s needs? 

HOW DO YOU PROMOTE YOUR BUSINESS?



WHAT ARE YOUR FUTURE PLANS?



- How are you going to build and 
expand your business? 

- Are you looking to scale and 
grow?  

- How are you investing in the 
future? Building resilience?  

- Future-proofing your business? 

- Bringing in young talent to 
innovate and challenge what’s 
possible?

MANY ASK ABOUT 
GROWTH



SUSTAINABILITY



- Embrace this question: Tell us about how your business is committed to sustainability? 

- Small Business Britain is a champion for helping businesses begin their sustainability 
journey.  

- So be honest and share where you are in your eco-awareness and approach.

SUSTAINABILITY IS A JOURNEY, NOT A DESTINATION



COMMUNITY



- One thing we really love about the SmallBiz100 is the community: the people, the 
networking, the training, the exposure to so many opportunities. 

- You don’t know what you don’t know and when you begin to collaborate and help each 
other, it is transformative. 

- Explore how you participate and help other businesses and your local community and 
share this in your application.  

WHAT DOES YOUR SMALL BUSINESS DO TO SUPPORT OTHER SMALL BUSINESSES & 
YOUR LOCAL COMMUNITY?



QUESTION TIME


